[image: image1.jpg]Founders of llusions Cosmet-
ics, Janice and Denise Tunnell,
are taking over the cosmetics
industry one pair of lips at a
time. With their sexy yel so-

phisticated range of lip gloss
tnts geared toward women

of color, they are living their

dream of showing all shades of

beauty. T'win sis

s, Janice and

Denise, 39, born in Baltimore,
Maryland were working as ac-
countants before stepping into
cosmetics. With their burgeon-

ing interest in makeup and skin

care, they transitioned into

rs as makeup artists for

celebrities and major motion
picture

working make-up

ists, we noticed a need for
foundation in the industry and
the color range that focused
on women of color was non-
existent.” In 1998, Janice and

Denise started llusions Cos-

metics, their focus was only on
lip glosses. “We wanted to have
a range of coloss so all women
from different age groups
and cthnicities could find one
10 compliment them.” After
starting Illusions with just lip
ol

they began asking for more

s, clients loved it so much

products. Janice and Denise
realized they had something
going. In 2007, Janice and De-
nise re-launched Hiusions Cos-
metics with a full line including
pressed and loose eye shadows,

foundations, powders, skin care,

androf course a new line of lip
gloss with fun cinematic names
like Dream Girls, Mahogany,
Brown Sugar, Sparkle and Car
men, When asked what advice
you give to women who want

to start their own busine:

s,

whether its cosmetics

or any other profession, they
say “know and understand ev

erything about your ficld, write
a business plan and prepare fi-
nancially.” One of the goals for
Hlusions Cosmetics is o expand
beyond their website, Hlusions-
Beauty.com, and eventually
such as Se-

sell in larger stor
phora and Ulta, as well as sell-
ing products on QVC. Janice

and Denise truly pay attention

to the needs of their customers
and believe that once a woman
tries their products, it is another

option they will love.
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